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Nike's Former Brand Boss Visits 
Utah State University
Read More
Charlie Denson, Marketing '78, led a Leadership Forum attended by more than 25
students. The forum focused on Denson's impressive career with Nike and his
extensive experience in leadership, marketing, and diversity.
First Annual Huntsman Career Expo
Friday, September 21, marked the
beginning of a momentous, new
tradition at the Jon M. Huntsman
School of Business. The Huntsman
Career Expo was an instant hit among
students, faculty, and corporate
partners. Fifty-four employers, and
more than 500 students participated in
the career fair.
Read More
Aggies Chocolate: Blue Victory
Six USU students, including four from
the Huntsman School, won a branding
competition for the new Aggie Chocolate
Factory located at Blue Square in Logan,
UT.
Read More
Huntsman Grad Starts Prestigious
Master's Program at Oxford
Last week, Jacklyn Sullivan, '18,
Economics, started a Master of
Science program in Economics for
Development at the University of
Oxford. Growing up in Bountiful, UT,
Jackie hadn't considered that pursuing
an advanced degree at Oxford would
be in her future.
Read More
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Charlie Denson, Marketing ’78, former president
of Nike Brand, led a Leadership Forum attended
by more than 250 students. The forum focused
on Denson’s impressive career with Nike and his
extensive experience in building and leading one
of the world’s best-known brands.
Denson began his career in management at his
family’s business while in high school. He
described the skills in profit/loss and customer
service that he learned at Denson Feed, which
he would later apply during his time at Nike.
Denson began at Utah State soon after and
would play on the Utah State football team.
Football would have a heavy influence on his professional career, 
teaching him valuable skills in leadership, discipline, strategy, and working on a team.
“There is a big difference between playing as an individual and playing a role on a team,” Denson told
students. “My time playing football taught me to know how to work in a team and when it is appropriate to
work as an individual.”
After graduating, Denson accepted a position as assistant manager at a small Nike store in Oregon. Nike was
only a small brick-and-mortar at the time; Denson was the 103rd employee hired by the company. “Everyone
knew each other and the executives were heavily involved in the company,” Denson said of the young
company.
Although he thought the job with Nike would be a short stint, Denson remained with the company for over 30
years. After his time as a store manager, Denson moved into the sales portion of Nike, which would take him
around the world to represent the growing company.
“After ten years as a sales rep, I soon realized that the company would soon be global,” said Denson. “I
accepted a position in Amsterdam. It was a step into a whole different realm which opened up new
opportunities that would lead me to become president of the brand.” He stressed the importance of gaining
international experience and being exposed to diverse cultures. “It was a good dose of everything I didn’t
know. Just because there is a right way to solve a problem in the US, it doesn’t necessarily mean it is the right
way to solve a problem in other cultures.”
Shortly after his time abroad, Denson became the president of the Nike brand. His focus was on how to
manage the incredible growth of the company, including growth into digital and social media spheres. He
launched a MySpace campaign for the 2006 World Cup that would allow teenagers from around the world
create their own Nike commercials and ads.
Denson also had the privilege to develop several of the most popular ads ever distributed by Nike. He spoke
fondly of a TV commercial campaign involving Michael Jordan and Spike Lee featuring Nike shoes. The
commercial can be viewed here.
Denson ended his speech discussing the societal impact of some recent marketing campaigns. The first was
a commercial featuring Tiger Woods Denson played a significant role in the development of the ad. This ad
can be viewed here.
The most recent campaign featured NFL athlete Colin Kaepernick. “I liked the ad,” Denson said of the
Kaepernick ad. “I was proud of them for doing it. I think the most important part of the ad was that it created a
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conversation.” According to Denson, in Nike’s advertising, the marketing teams prefer to “acknowledge the
elephant in the room” rather than ignore it. The Kaepernick commercial can be viewed here.
Denson closed his remarks by taking student questions and offering insights for students entering large
companies. He encourages them to be passionate and enjoy the people they work with. He concluded by
saying, “Being in charge of your own destiny is better than having someone else in charge of it.”
Friday, September 21, marked the beginning of a
momentous, new tradition at the Jon M. Huntsman
School of Business. The Huntsman Career Expo was
an instant hit among students, faculty, and corporate
partners. Fifty-four employers, and more than 500
students participated in the career fair, connecting
about internship and full-time opportunities and
exploring career options.
“The Huntsman Career Expo provided a tremendous
opportunity for us to showcase our amazing students
to local and national employers,” said Dave Patel,
Associate Dean. “I saw crowds of students at every
employer table, and I hope these interactions lead to great opportunities for our students.”
Employers in attendance included the investment banks Goldman Sachs, J.P. Morgan Chase, and Morgan
Stanley, technology firms such as Qualtrics, Wayfair, HireVue, Vivint Solar, and Workfront, as well as
nationally and locally recognized companies such as General Mills, S&P, Northrup Grumman, Koch Industries,
Zions Bank, Maverik, and Malouf. “We were impressed with the quality of students and how well organized the
school was,” reported Sid Carter, the Human Resource Director for Strata Fund Solutions, LLC. “We look
forward to coming back each year and partnering together to provide great opportunities for students.”
The expo provided enormous value to Huntsman students currently looking for internship and full-time
positions. Mary Briggs Ott, Finance & Sociology ’19, described how the expo helped her better understand
employers: “The career expo gave me a broader view of the types of opportunities available to me after
graduation, and what attributes employers are looking for in a new hire.” Ott hopes to get a job with S&P
Global, one of the star companies at the expo, when she graduates.
The Huntsman School career coaches were heavily involved with the career expo and preparing students for
the event. The coaches reviewed some 100+ résumés prior to the event. “The student response to our first
HSB Career Expo was remarkable,” remarked career coach Maren Stromberg. “This event was scheduled
early in the semester with only 3-4 weeks lead time for students’ preparation, and there was definitely concern
about their being ready. But our students rose to the occasion! Impactful Focused Fridays activities like this
are changing the HSB culture, making career development a top priority for our students.”
“All in all, I thought that this event was one of the best networking and recruiting events I have been to as a
Huntsman student,” commented Business Senator Cam Pitt, whose Business Council team was responsible
for much of the organization of the event. The Huntsman School believes the Career Expo to be a huge
success and has plans to continue the expo on an annual basis.
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Six USU students, including four from the
Huntsman School, won a branding competition
for the new Aggie Chocolate Factory located at
Blue Square in Logan. Seniors Rachel Allred
(Marketing ’19), Michael Bautner (Marketing
’19), and Tannen Bills (Marketing ’18), along with
juniors Chris Gutierrez (Marketing ’20), Maysen
Smith (Psychology & English ’20), and Mae
Swainston (Parks & Recreation ’20), were given
the task of developing a new chocolate flavor to
be sold at the new chocolate factory. The
competition was open to all students who are
members of the Huntsman Marketing
Association (HMA) student club.
The team’s winning flavor is called Blue Victory and features a Divinity candy dyed blue, dark chocolate, and
Himalayan sea salt. This candy was chosen over eight other flavors submitted by other students. Judges for
the competition included Dean Doug Anderson and President Noelle Cockett. The team won a barbecue
dinner with the faculty advisor of HMA, Eric Schultz, and “supreme bragging rights”.
In developing Blue Victory, the HMA students performed market research to see what customers wanted.
They surveyed more than 50 students and USU alumni about flavor preferences. Although the team was
originally skeptical about making the candy blue, as this could be interpreted as a sign of mold, survey
respondents were very positive about the Aggie color, saying it “sparks memories of their time at USU.”
“I learned the importance of doing market research and not just running with the first idea,” said Rachel Allred,
a student on the winning team. “It’s better to brainstorm tons of flavors and names and then create a survey
and let the customers decide.”
The Aggie Chocolate Factory opened on September 17, 2018. Students, alumni, and friends are all welcome
to visit the factory to watch the chocolate being made, including the chocolate used in Famous Aggie Ice
Cream, and even try a piece!
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Last week, Jacklyn Sullivan, ’18, Economics, started a
Master of Science program in Economics for
Development at the University of Oxford. Growing up in
Bountiful, Utah, Jackie hadn’t considered that pursuing
an advanced degree at Oxford would be in her future.
But during her senior year at Huntsman she developed
a strong interest in applied economics in the context of
international development, and a desire to pursue a
postgraduate degree in that area. Oxford offered an
impressive program in her exact interest area, so she
decided to apply.
The application process was rigorous, requiring three letters of recommendation, two 4,000-word essays on
economics and international development, a 1,000-word personal statement, high GRE test scores, and a
transcript showing a minimum GPA of 3.7. Jackie credits her Huntsman professors for helping her through the
application process and preparing her for the program.
“My interactions with three professors at the Huntsman School, John Ferguson, Shannon Peterson, and
Briggs Depew, were critical to my preparation for this opportunity,” Jackie said.  
Dr. Depew's economics courses greatly sparked her interest in economics, and his mentorship allowed her to
undertake a substantial economics project during her senior year. Professor Ferguson and Dr. Peterson were
both “incredible mentors,” said Jackie. “Their classes truly changed my life and provided me with the critical
thinking and writing skills necessary to create a successful application to my program.” 
Jackie is thrilled to have started her program last week and was surprised by how nice all her professors are.
Although it feels likes she’s in the “Beverly Hills of Academia,” as she said, her professors already know her
by name, and she’s been invited to dinner by a professor and his wife.
Jackie believes more Utah State students should apply to prestigious postgraduate programs. “Before I
arrived at Oxford, I had a preconceived notion that all my classmates would come from Ivy-League schools
and be smarter and better prepared,” she said. “They are smart and they are prepared, but not more so than
my friends at Utah State.”
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